Stop Commercial Exploitation of Children

Judge Baker Children's Center

3 Blackfan Circle

Boston MA 02115
October 8, 2003

Dr. David K. Curtis, President

Dr. John Rutkauskas, Executive Director

American Academy of Pediatric Dentistry

211 East Chicago Avenue, Suite 700

Chicago, IL 60661

Dear Drs. Reggiardo and Rutkauskas,

We are writing to protest the recent funding agreement between the American Academy of Pediatric Dentristy (AAPD) and Coca-Cola.
 We are a group of concerned dentists working in collaboration with Stop Commercial Exploitation of Children (SCEC), a national coalition that counters the harmful effects of marketing to children through action, advocacy, education, and research.  

AAPD is America’s leading professional organization advocating children’s oral health.  According to an AAPD news release of March 3, 2003, the AAPD “works closely with legislators, professional associations and health care professionals to develop polices and guidelines, implement research opportunities in pediatric and oral health, and educate pediatric health care providers and the public regarding pediatric oral health.”
  This is a serious mandate, one that asks AAPD to consider carefully the message it provides the public, whether explicit or implicit, regarding the oral health of children.

The same press release announced that the AAPD Foundation (AAPDF) is accepting a million dollar research grant from the Coca-Cola Foundation.  We find it hard to imagine a research funder less appropriate for the AAPDF than Coca-Cola, the world’s most popular brand of soda.   The implicit message this AAPD-Coca-Cola partnership sends to the American public is troubling:  If the protectors of children’s dental health – pediatric dentists – are teaming up with Coca-Cola, surely soft drinks cannot be harmful!

Yet the American Dental Association seems to think otherwise.  In October 2001, it released a report that concluded:  “Though there is limited epidemiological evidence assessing the association between oral health and soft drink consumption, it consistently indicates that soft drinks adversely affect dental caries and enamel erosion . . . Moreover, numerous in vitro animal studies have consistently shown enamel erosion with the use of soft drinks . . . Given this evidence, it would seem appropriate to encourage children and adolescents to limit their intake of soda.”
  In other words, although fewer human studies exist than would be ideal, when these studies are combined with the substantial animal evidence that is available, ADA found the full body of research compelling enough to take a strong stand in favor of reduced soft drink consumption.  Since the ADA took this position, a major longitudinal study published in September 2003 Pediatrics concluded that for children ages four through seven, “Consumption of regular soda pop

 . . . was associated with increased caries risk.”

In a May 2002 Policy Statement on Beverage Vending Machines in Schools, the AAPD appeared to agree, asserting that, “frequent consumption of sugars in any beverage can be a significant factor in the child and adolescent diet that contributes to the initiation and progression of dental caries. . . Increased consumption of soft drinks may have a negative impact on children and adolescents’ overall nutrition by displacing foods with higher nutritional value.”
   In the same statement, AAPD noted that, “In exchange for money to the individual school or districts, ‘pouring rights contracts’ give beverage companies exclusive rights to sell their products at school events and place vending machines on school property, along with other measures that increase student exposure to beverages.”  Increased exposure can be a problem since, according to AAPD, “easy access to sweetened, acidulated carbonated and non-carbonated beverages by children and adolescents may result in their increased consumption which, in turn, may contribute to increased caries risk and negatively influence overall nutrition and health.”

Coca-Cola, along with Pepsico, is responsible for the proliferation of pouring contracts throughout the nation and massive marketing campaigns urging children and adolescents to consume large quantities of soda.  By accepting money from the Coca-Cola Foundation, AAPDF implicitly and publicly endorses The Coca-Cola Company and products, a position that undermines AAPD’s moral authority.

Coca-Cola’s funding of AAPD has generated a strong negative reaction, including opposition from its own members
 and other dental professionals
, and a public letter writing campaign, spearheaded by the Center for Science in the Public Interest, asking AAPD to return Coca-Cola’s money.
 AAPD has not heeded this request.

Since AAPDF has not yet committed the Coca-Cola funds to specific research projects, we strongly recommend that AAPD and AAPDF do the following:

1. Terminate their current relationship with Coca-Cola and return the research funds.

2. Commit to refusing funding from any company whose products are known to contribute, or are suspected of contributing, to children’s poor oral health or poor general health.

3. Issue a strong statement opposing soda pouring contracts.

We look forward to your prompt response.

Sincerely*,

Leslie Jane Aspis, DMD, FAGD

Pediatric Dentist - Private Practice

Newport Beach, California 

Brian A. Burt, MPH, PhD

Director, Program in Public Health

Department of Epidemiology

University of Michigan

Frank Catalanotto, D.M.D.

Professor, Department of Pediatric Dentistry

University of Florida College of Dentistry

William A. Caudill, DMD

Pediatric Dentist – Private Practice

Somerset, KY

Jay W. Friedman, DDS, MPH

Los Angeles, CA

Raymond B Graber II DDS

Board Certified Pediatric Dentist

Carson City, NV

Arthur A. Levin, DDS

Greenport, NY

David A. Nash, D.M.D., M.S., Ed.D.

William R. Willard Professor

University of Kentucky Medical Center

David Olson, DDS, MS

Pediatric Dentist

Raleigh, NC

Jimmy Pinkham DDS, MS

Professor, Department of Pediatric Dentistry

University of Iowa College of Dentistry

John D. Ruby, DMD,PhD

Associate Professor of Pediatric Dentistry

School of Dentistry

The University of Alabama at Birmingham
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*Affiliations are listed for identification purposes only and do not represent endorsement by the organization.

� American Academy of Pediatric Dentists.  (2003, March 3).  Partnership to promote pediatric dental health.  Retreived August 20, 2003 from � HYPERLINK "http://www.aapd.org/hottopics/news.asp?NEWS_ID=210" ��http://www.aapd.org/hottopics/news.asp?NEWS_ID=210�.


� Ibid.


�American Dental Association (2002, February).   ADA weighs in on school vending machines.  Retrieved August 20, 2003 from � HYPERLINK "http://www.ada.org/public/media/newsrel/0202/nr-05.html." ��http://www.ada.org/public/media/newsrel/0202/nr-05.html.�


� Marshall, T. A., Levy, S.M, Broffitt, B., Warren, J.J., Ethenberger-Gilmore, J.M., Burns, T.L., & Stumbo, P.J. (2003).  Dental caries and beverage consumption in young children.  Pediatrics, 112 (3), 184-191.


� American Acedemy of Pediatric Dentists. (2002, May). Policy statement on beverage vending machines in schools.  Retrieved August 20, 2003 from � HYPERLINK "http://www.aapd.org/members/referencemanual/pdfs/02-03/Vending%20Machines.pdf" ��http://www.aapd.org/members/referencemanual/pdfs/02-03/Vending%20Machines.pdf�.


� Burros, Marian.  (2003, March 4).  Dental group is under fire for deal.  The New York Times, p. A16.


� New York State Dental Association (2003).  News brief: Coke adds life? NYSDA NEWS, 16 (2), 3.  Retrieved September 8, 2003 from � HYPERLINK "http://www.nysdental.org/img/pdf_files/newssum03.pdf" ��http://www.nysdental.org/img/pdf_files/newssum03.pdf�. 


� � HYPERLINK "http://actionnetwork.org/campaign/AAPDCoke" ��http://actionnetwork.org/campaign/AAPDCoke�





�














