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January 28, 2008

Dear Mr. Kadaner,

On Wednesday, January 23, 2008 at 2:00 pm I walked past the HMV store at Square One Shopping Centre in Mississauga.  I was visually assaulted by the huge photo of a bruised and bloodied, severed human head. This image advertised the DVD of the horror movie ‘Saw IV’. 
As a former paramedic having seen real human corpses, I found nothing enticing about the ad. 
I was not in the mall to buy anything.  I was there to give blood. I had just left the Canadian Blood Services Donor Clinic. I felt good, having just saved three lives. Upon seeing the billboard, my feelings of satisfaction and joy turned to horror and disgust.

The ad in the window of said store faced the mall corridor (see photos attached).  
The ‘Saw IV’ print ad is the first thing one sees, after riding up the escalator from the lower level. This HMV location is near toy stores, children’s clothing stores, and the public family washrooms.   If my impressionable six year-old son and his little friends had been with me to see the ad they might have suffered long-term emotional damage.

Some people argue over whether ‘slasher’ movies should be made at all.  What is certain is that decent people minding their own business in a public place should not have shocking, disgusting images forced on them, in the name of profit and perverse entertainment. The poster should have been confined to the inside of the store.  I immediately made my feelings clear to the store manager at the time of the incident. I then spoke to the staff and several passers by: they all openly expressed feelings of confusion, dismay and disgust about the poster. Incidentally, the controlled access HMV website has a much less prominent image of this ad.
At 4 pm on January 23, 2008 I called your office, but you were unavailable.  
Your assistant spoke with me at length and she also disagreed with displaying the billboard.  I was assured someone would get back to me.  Five days later, the sign remains in place and I have yet to be contacted by a member of HMV senior management.
The ‘Saw’ series of films graphically depicts the sadistic torture and murder of innocent victims by a psychopath as part of a ‘game’ for his pleasure. Such so-called entertainment is aptly described as ‘mind poison’. Making, selling, and watching these movies do nothing to benefit individuals or society.  HMV can make lots of money by focusing on the millions of titles which edify and encourage. Why not promote those products instead of pushing trash?

Mr. Kadaner, your company may not have tried to cause distress or emotional damage. On the other hand, you didn’t try not to. You failed to exercise due diligence.  Indeed, HMV window ads are strategically located to wreak damage or do good as they are seen by millions of people. You risk alienating millions of consumers in order to pander to a small minority.  
Demography shows that many of those who want to own ‘Saw IV’ are likely to acquire it illegally or download it from the internet.  Conversely, ‘baby boomers’, like myself, and our parents, who often shun such so-called ‘entertainment’, usually buy music and movies in brick and mortar stores like HMV.

I don’t know what motivates HMV marketing practices.  I do know that HMV signage invades the public space with images that scar young people and other vulnerable members of society. I gave your firm a chance to explain, apologize and fix the situation, by approaching the store manager, then yourself. 

Mr. Kadaner, my reasonable communications were ignored by HMV senior management. Therefore, I feel it is now my duty, as a parent and community leader, to inform the public of this dangerous, and completely avoidable, situation. Attached is a list of affected groups and individuals who will receive copies of this letter; with my permission to publish or broadcast the entire contents as they see fit.
As a father and a youth leader (Big Bothers, Scouts, etc.) I am charged with the sacred duty to protect the young people in my care from physical or emotional harm, and give them a wholesome upbringing. That job is only made harder by the mercenary marketing methods of misguided merchants.  

As well, Canadian Blood Services struggles to meet the urgent need for blood.  You don’t help matters by deliberately doing something to taint a blood donor’s memory of the experience. 
And if your actions contribute to a blood shortage it may be your life you put at risk.
Furthermore, we of the Salvation Army, along with mental health professionals, minister to adult and child victims of violent crime and their survivors.  Do not compound their misery by forcing upon them images of torture and murder which remind them of their suffering.
HMV has been granted a privilege and opportunity to market popular media to our children and make billions of dollars in the process. Now meet your social obligation.  Help ensure those young people live free from harm and grow up to become confident, responsible, law-abiding adults, who respect human life and dignity.  They are our future.
We should light a candle, and not curse the darkness. Mr. Kadaner, you are not the enemy. The groups to which I belong are all devoted to rescue, restoration, and the total health of individual persons and society. I can and will work with you to reverse the damage done by this egregious error.
In closing, this quote may help you make the right decisions as a business leader:

“One hundred years from now, it will not matter what kind of car I drove,
 how big a house I lived in, or how much money I made, 
but the world may be a better place for what I did in the life of a child.”  Author Unknown
I look forward to your prompt reply.

Respectfully yours,

Randall O’Malley

1606 Asgard Drive

Mississauga, Ontario

L5E 2B9

(905) 274-5676

Cc: 

Big Brothers/Big Sisters of Peel

Christian Service Brigade Canada

Girl Guides of Canada

Scouts Canada

All Leaders, 1st Applewood Scouts Group
Canadian Blood Services

Senior and Youth Pastors, Salvation Army Mississauga Community Church

Secretary for Program, Salvation Army Ontario     Central Division
Editor-in-Chief, Salvation Army Publications

Fletcher Brothers, Freedom Village Ministries

Michael Coren, The Motts CFRB 1010 AM

Bill Anderson, Libby Znaimer CFMX 96.3 FM

Shawn Turner, CHAY 93.1 FM

Neil Boron WDCX 99.5 FM

The Mississauga News

Program Manager, CTS Television Network

Ted Barris, Professor of Journalism, Centennial College, Toronto
Applewood Co-operative Preschool

Dufferin Peel Catholic District School Board

Peel District School Board 
Leadership Class, Gordon Graydon Memorial Secondary School

Square One Shopping Centre Management
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